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E-real estate is a new term of a domain name such as “example.com”. The e-real estate investment is basically the business of buying domain names as an investment. When thinking about this business, a good approach is to think of domain names as real estate. Think of them as pieces of virtual internet land that have some intrinsic value, where the majority of that value stems from their location and from their degree of development. Their location is akin to their visibility on the web. Short recognizable names have the best location, and so they are also the most expensive. The buildings on a piece of land are akin to a website developed at a domain name. So you want to be a domain investor?  Maybe you need a little extra cash on the side, or you know an industry pretty well, or you’ve got an entrepreneurial streak a mile wide. No matter what your reasons, becoming a domain investor is as easy as buying a domain name.
“
domain
.com
”
Technically buying a domain with the hope of selling it is enough to make you a domain investor, but if you only ever go that far then you’ll be stuck in the ranks of most investors. To successfully invest in anything, including domains, you have to have a strategy.  Developing a strategy that works for you and your goals is paramount to doing well in domain investing. In this article I’ll introduce you to a few factors to consider while developing your domain investment strategy.
)

E-REAL ESTATE INVESTMENT
Introduction, Strategies and Tips
INVESTMENT STRATEGIES
· Budget: What’s your budget for investing?  Decide before you get started.  Are you going to have $40 dollars per week for the next year, or do you have $5,000 now?  Or something in between?  Deciding how much and when you are going to make some investments is crucial to deciding what direction you are going to move in.
· Timing: When do you need to start getting money back from this domain investment?  Are you looking to cash out within the next year?  If so, a fix-and-flip domain might be your best choice.  Are you looking to hold onto the investment for 20 years and pull a little bit of profit from clicks over that time?  Well then you might want to buy domains you see having a good future.
· Fix-N-Flip or Buy-N-Hold: This is sort of like the factor above -- Timing.  Depending on how long you want your money to be invested, you might have to take an approach that is more congruent to your budget and timeframe. I know that’s a mouthful.  Let’s simplify it a bit. Some people are fix-and-flip domain guys.  That’s their style.  They profile domains to meet those characteristics.  I tend to think this is a bit more risky, because if you have to be out of an investment within a few months timeframe, then you really have to hope the market doesn’t go sour or you don’t have a problem finding a buyer. On the other hand, if you want to buy-and-hold, then you can limit your short term potential.  Most of the time you won’t “hit the lottery” when you buy and hold.  But it all depends on your style.
· Investment Financial Priorities: Ultimately, the style you develop should cater to whatever your priorities are.  Whether that be long-term capital gains, or making a quick buck.  You’ve got to decide which it is (or what the balance is going to be) and stick to it!

GETTING STARTED
If you are starting a carpentry business, you are going to need some tools.  It’s actually the same thing as starting an e-real estate business.
· Snap up Domain Name the Moment it is Available with ENOM: This program will sit on your computer and send thousands of requests to domain registrars at the moment a domain name becomes available so you can get it before everyone else. It’s pretty simple, works quickly, and you don’t want to be without this program when love.com or sport.com comes available by some fluke.
· Monetize and Edit all of Your Domains from One Place:  If you are doing everything right, then you are going to get a lot of domain names pretty quickly. And you aren’t going to want to edit each one by hand every time you sell ad space on it, or want to redirect it, or want to sell it. So if you want to be able to handle these domains all from one spot… tracking, ads, content, and everything…. you are going to need a world class tool to make that happen. That’s what Domain Dashboard does. Check out some videos about Domain Dashboard here and then try to remember what life was like before you got it.
· Sift through Thousands of Expiring Domain Names by the Hour or Day: You just can’t be everywhere at once. You need some sort of tool to let you know when a domain expires that you might want. And who has time to check into a service every hour or day to see what’s available? Even if you have that time now, you won’t in 6 months if your e-real estate investment is going great.

INVESTMENT BENEFITS
There are many benefits indeed. However, we will be going though the most important ones.
· Global: Domains are a global commodity. The Internet is not a singular institution, country or entity that can fail. It has a growing yet solidified place in a globalized, developing future.
· Non-Debt-Based: Domain names are not debt-based, benefitting from economic downturns and instability.
· Low-Cost: Domains are inexpensive, intangible assets requiring little to no maintenance or overhead. Annual renewals have dropped to under $10.
· Continuity: Unlike Lehman Brothers or Mac and Mae, the Internet is not going anywhere but up – especially with the next item as consideration.
· Decreasing-Flow: Energy issues/prices and depleted discretionary income will drive usage of the Internet as entertainment, news source, global connective, energy-savings source.
· The normal “hedge” in these times is “gold” but at nearly $900 per ounce, it is a prohibitive investment vehicle. And note, during the Great Depression, the government seized precious metals from its citizenry.

CONSIDER COMMON MISTAKES
Few mistakes you may want to consider achieving better in your investment:
· Postpone Registering a Domain Name: I don't know how but it seems that a good domain name does not come in to the mind of a single person. May be up to hundreds of people are thinking about that domain name. And the one who reserves it first is the winner. So if you have a good domain name in mind, don't even wait finishing this article. Go and reserve that domain name first. You do not have to use that domain name at all if you later found it to be not so fit. But you have it, you can sell it or use it for something else or at least you won’t be sorry because domain names are very cheap these days. Remember domain names are cheap but only until they are not reserved.
· Register Someone’s Trademark as a Web Domain Name: Do an exhaustive research that your domain name is not someone else trademark. Laws are changing rapidly everywhere and even ordinary surfers feel bad about a website when its web domain name is looking like a cyber squatted web domain name. Also there is a chance of getting legal notice for doing this. They may not ask damages but they can easily take back domain name! So please either do not use anything that looks like some trademarks in your domain name or do a research. Again if a trademark infringement war starts you would be in better position if you have reserved it first so get it now!
· Spelling Your Web Domain Name Is Difficult: Can anyone easily spell your domain name At least your possible customers should be able to spell it right the first time. Try this: Talk to someone on phone and ask to spell your domain name. If he needs to confirm the spelling by re asking then probably it is not an easily spelled domain name. Make your domain name easy to spell because that avoids typing mistakes and also you would not have to tell everyone twice about your domain name spellings.
· Domain Name Having No Connection to Business Name: Try as much as possible that your domain name is your business name and vice versa. If it is not possible then you have to publicize two names, which is not only difficult for you to market but difficult for the customers also because he has to remember two things instead of one.
· Not Protecting Domain Hijacking: Double check your name and contact is listed in WHOIS as owner and technical contact of the domain name. Your hard developed domain can be hijacked by your ISP or the person doing registration for you. Not all are bad. Some may be lazy only. They have already typed their details that can be auto filled in to registration forms. But this is their problem. You should insist your name and contact email on Contact Information. Mostly used fields are: Registrant Contact Information, Administrative Contact Information, Technical Contact Information, and Billing Contact Information.
· Anything Other Than Dot Com for Business Web Domain Name Registration: If you are registering a domain name for business purposes then make sure you get it in dot com like "example.com". There are many reasons for this like it is the default extension in user minds and in most browsers. If you get say "example.net" then you would be one-way sharing your traffic with "example.com" which is not a good idea.
· Domains of More Than 7 Letters: Though Domain names can have up to 67 Letters length, very few people would be eager to type your domain name for just seeing your offers. Also typing errors grow exponentially with lengthy names. So whenever possible use least possible domain name length.

TIPS FOR RESELLING DOMAIN NAMES
· There are many sites on the Internet which offer a variety of services which can help domain name owners determine the prices that they can expect for the domain names that they want to sell in the marketplace. Some sites may offer to front for the domain name owners to act as go-betweens for a certain fee. These sites may also offer domain name appraisal services which will help you evaluate the value of your domain name.
· You can also sell the domain name on your own. One of the things you can do in order to do that is to alter the WHOIS entry for Admin Contact to include a ‘For Sale’ in the details.
· You might also consider adding a price option (which may or may not include the word ‘negotiable’) in these details instead of a standard ‘Make Offer’ statement. This will help the potential buyer of the domain name to understand what your “asking-price” is before he/she contacts you.
· Ensure that the contact details that you provide in the WHOIS directory details are relevant and up-to-date. Potential buyers must find it easy to get in touch with you when they do want to purchase the domain you are selling. If you change your telephone numbers or business e-mail id, make sure you make these changes in the WHOIS directory as well.
· Eventually you will be on your way to create a portfolio of sorts for the domain names that you own. The idea is similar to holding a stock portfolio. Some domains might find buyers right away, while some domains will take some more time to find buyers. You must be patient and persevere. Just like any other business, this one has its risk factors too.
· Be very pro-active with all your potential customers. Keep a business-like tone with all your potential customers. Reply to all their mails even if the initial offer that they are making is not what you are looking for. This is because some potential buyers will contact you with a low price in order to approach the table from the point of view of negotiating for the best price.
· Negotiation is always the key to a successful sale – whatever you may be selling. Domain name selling is no exception. Depending on the price value of the domain name, determine a price value below which you will not sell it. This helps you negotiate effectively with potential buyers of your domain name.
· Another idea is to market the domains for sale aggressively and properly. You can include a list of these domains for sale in your e-mail signature line or make a website or blog where you post links for these domains for sale.
· You can post your domain names for sale in forums, message boards, search engines and directories. This is somewhat akin to Internet marketing – the idea is to reach out to potential customers where they are likely to see your listing and contact you.
· Towards that end you also need to post your listing in relevant forums and sites. For example a domain name connected with a name suitable for the Heavy Machinery Industry would probably not find a potential buyer in a forum that deals with Renaissance Art.
· Last but not the least, when you do find a buyer for the domain name that you are selling, do take care to provide good after-sales service. Help or assist him with the domain transfer process. This always creates a good impression in the customer’s mind. He / She won’t mind coming back again to deal with you if you have left a good impression.
Domain name reselling has thus become a lucrative business for many who are able to judge future trends on the Internet well.

SUCCESS FACTORS IN E-REAL ESTATE
First, demand a proof of sufficient revenue and traffic. This is necessary because you may be purchasing a domain that is sick. Most times people rush to buy a domain name a seller wish to sell hurriedly and at a low price, but you must go a step further to verify the domains proof of revenue and traffic. As a safe guide demand a record of the last two months on how the revenue and traffic were (some demand for three months). If the owner of the domain can't give a solid proof of good revenue and traffic in the past two months, then you are advised to look for another except you can take the risk.
Second, the staying power of the domain, a domain is affected by short term or seasonal periods, is a good example. There are domains that are only successful during a short specific period like during a specific holiday, these types of domain may have may have the potentials of success but usually for just a short period. It is advised that such domains be left except they have extra ordinary potentials of generate huge success within the limited time or else they may not be good investment for you.
Third, purchase low and sell high, that is to say in purchasing a domain name don't purchase at a high price no matter how promising it may be. You may be asking why, the reasons are these, you can't be certain that the domain will guarantee success as you projected because the future is never certain. Also it allows you the opportunity of good financial room for other things involved. As a rule for starters your start in investing in domain should not be with large capitals, keep it to the minimal, the fact is if you can't buy pass higher priced domains for low ones, you are in the wrong business.
As an additional don't buy domains that will constitute trade make infringement, even if it is just a part of the domain name that bears a trademark.

KuwaitNET Co.
KuwaitNET is a Kuwaiti company started in 1997. Although they started their business selling mIRC bots, it is today a certified domain registrar in the Middle East. They started their domain investment by buying unique Arabic domain names. They also focused on generic ones as well as “.com” ones.
KuwaitNET was actually careless about domain prices, rate of return and risk measurement since the domain market was rapidly increasing.
As a matter of fact, we found KuwaitNET portfolio useful to get out a really informative statistics. Using these statistics, we came up with the following numbers:
· Rate of return: 289%
· R-Square: 91%
That was actually impressive. As much as the rate of return increases, the risk should increase too. The statistics came up from numbers that says we are 91% confident about the result.
We wanted to focus more on what domains we should consider, using the risk measurements, we found the following:
· Risk of two-letter domains: 68.7%
· Risk of three-letter domains: 63.9%
· Risk of generic domains: 46.7%
· Risk of country domains: 60.04%
According to the information above, I recommend you go for generic domains as they are less risky.
[image: ]
We may also want to stay away from bad short names, like x3t.com, and focus more on short good names, like abc.com. And indeed, diversification is required to decrease the losses.
Parking is a term called on placing a domain at a certain server that plays ads and generates revenue. If you look for keeping your domains to generate ads, the best price of such domains is three years of their ads revenue. If you pay more than that then you’re increasing your risk rate. 

Financial Crisis and Domains Liquidity
Domain names are actually liquid but not within the financial crisis. Nothing is liquid during the financial crisis except our lives. So, whenever you feel a financial issue is coming over, reduce your risk and look for domain names that are less risky. 

Conclusion
Considering the tips I provided are really helpful in entering the domains investment or E-real estate investment. However, constructing a portfolio is the best way to start. Your portfolio has to start with at least 10 domains and not less. They also have to be diversified, generics, short good names, countries, etc. Include less expensive domains that are good for parking and got much hits to continue your business. Consider the financial crisis and how to relate them with your risks. It is even better not to work on your own. You need to share your information and ask for advices. Your group must be at least 3 people to share your portfolio since this type of investment requires real effort on watching the domain prices and look for opportunities of buying like contacting domain owners to purchase from them directly. Good luck!
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