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Motivation and USP

Motivations:
Old people move toward Pantocrine since its users report significant relief from the symptoms of arthritis, rheumatism and other muscular and skeletal problems and they move away because Pantocrine was not practiced in this region according to our analysis.
Pantocrine results in less pain, more mobility and less morning stiffness. Old people look for this sort of advantages that Pantocrine gives. They also look for a product that boosts the immune system since theirs are weak somehow. 
Many old people suffer from heart attacks and diseases. Many would move toward Pantocrine since it also has a powerful erythopoetic effect, which, in order word, means that it increases the formation of red blood cells. It significantly improves the heart function, regulating heart arrhythmias and improves blood circulation.
The low is price is another factor that moves old people toward Pantocrine. In this region, the product price would not make any difference until it exceeds the unusual price of medicines, which is above 25KD.
What makes the product irresistible to them is having more testemonials. Since there are no side effects, they, in this region, claimed that their main concern is that this product was not much practiced in Kuwait. Hence, they would not much rely on its result until they test it themselves or even see some testimonials.
USP:
Pantocrine is a low priced, immediate shippable, light-weighted, 60 capsules per bottle, and New Zealand product that provides an excellent quality of red deer velvet. This quality assures resulting in less pain, more mobility and less morning stiffness. It also has a powerful erythopoetic effect which assures improvement in heart functioning.
Condensed USP: 
We cut, your heart is up!
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